
For Beginners

LEVERAGING AI TO 
SUPERCHARGE YOUR 

LAW PRACTICE
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Pa rtne r a t  Ke y Co unse l P .C., sp e c ia liz ing  in  p ro b a t e , t rus t s , 
b us ine ss , c ivil lit ig a t io n , g ua rd ia nsh ip , a nd  co nse rva to rsh ip  
ca se s . A d e d ica t e d  m e m b e r o f t he  Co n t ra  Co s t a  Co un ty Ba r 
Asso c ia t io n  Bo a rd  o f Dire c to rs  fo r m a ny ye a rs . Pre vio us ly 
se rve d  a s  a  la w  p ro fe sso r a t  J o hn  F. Ke nne d y Scho o l o f 
La w .  

Graduate of UC Berkeley and JFKU School of Law.  UC 
Berkeley Extension Certificate in Generative AI for the Legal 
Profession.  M.I.T. University Candidate for Certificate in 
Designing and Building AI Products and Services.

Hello,
I’m Michael Pierson, Esq.
Attorney, Entrepreneur, AI Consultant
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Today's Agenda
• Und e rs t a nd ing  AI's  Ro le  in  La w

• Esse n t ia l Et h ic a l Co nsid e ra t io ns

• Pra c t ic a l Ap p lic a t io ns  & Sa m p le  

Pro m p t s

• Be st  Pra c t ic e s  fo r 

Im p le m e nt a t io n

• Co m m o n Pit fa lls

• Fut ure  De ve lo p m e nt s

• Q &A
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Artificial Intelligence (AI)  re fe rs  t o  m a c h ine s  o r 
so ft w a re  m im ic king  hum a n  in t e llig e nc e .

Exa m p le s  inc lud e :
•      Cha t b o t s  like  Cha t GPT, Siri, Co -Pilo t
•      Le g a l re se a rc h  a u t o m a t io n
•      P re d ic t ive  a na lyt ic s  fo r c a se  o u t c o m e s

LLM’s or Large Language Model  a re  a n  a d va nc e d  
AI sys t e m  t ra ine d  o n  va s t  a m o unt s  o f t e xt  d a t a  t o  
und e rs t a nd , g e ne ra t e , a nd  re sp o nd  t o  hum a n  
la ng ua g e  in  a  na t u ra l w a y

What is AI?
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Understanding AI's Role for Attorneys
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WHAT AI CAN DO

• Dra ft  d o c um e nt s
•  Ana lyze  & re vie w  d o c um e nt s
• Assis t  w it h  Re se a rc h  
• Cre a t e  & re sp o nd  t o  

c o rre sp o nd e nc e s
• Clie n t  c o m m unic a t io n  d ra ft s
• Le g a l a na lys is

BE A TOOL

WHAT AI CANNOT DO

• Re p la c e  a t t o rne y jud g m e nt
• Pro vid e  d ire c t  le g a l a d vic e
• Gua ra n t e e  a c c ura c y
• Ac c e ss  m o st  c urre n t  c a se  la w
• Cre a t e  b ind ing  d o c um e nt s  w it ho u t  

re vie w
• Le g a l t a sks  w it ho u t  o ve rs ig h t

NOT BE A REPLACEMENT
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ATTORNEY’S KEY ETHICAL DUTIES

ABA Rule 1.1:  Competence

ABA Rule 1.6: Confidentiality of Information

CA St Bar Rule 5.1 Responsibilities of Managerial and Supervisory Lawyers

CA St Bar Rule 5.3  Responsibilities Regarding Nonlawyer Assistants  
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BEST PRACTICES

• Never input confidential information

• Always verify AI -generated content

• Double check case cites

• Document your AI use

• Inform clients when appropriate

• Use secure, legal -specific tools

• Always review the privacy policy of the AI platform or tool that 

you are using

• Take the time to learn how to use your AI Tool
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ChatGPT  (O p e na i.c o m )

Claude  (Cla ud e .a i)

Notebook LM  (no t e b o o klm .g o o g le )

Copilot  (m ic ro so ft .c o m / m ic ro so ft -36 5/ c o p ilo t )

Gemini  (g e m in i.g o o g le .c o m )

Special Mention: Apple Intelligence & Copilot

Practical  
ApplicationsPopular AI Tools
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Document Analysis - (PROMPT)

“Yo u a re  a n  e xp e rie nc e d  c o n t ra c t s  a t t o rne y w it h  e xp e rt ise  in  Ca lifo rn ia  
c o m m e rc ia l le a se  a g re e m e nt s . P le a se  a na lyze  t h is  c o m m e rc ia l le a se  fo r a  
re t a il sp a c e  in  Sa n  Fra nc isc o , fo c us ing  o n : 

1. Te rm s t ha t  c o u ld  d isa d va nt a g e  m y t e na n t  c lie n t  
2 . Miss ing  o r ina d e q ua t e  p ro t e c t io ns  c o m m o n in  p o s t -CO VID re t a il le a se s  
3 . Co m p lia nc e  w it h  Ca lifo rn ia  c o m m e rc ia l t e na n t  rig h t s  
4 . Fo rc e  m a je ure  a nd  b us ine ss  in t e rrup t io n  p ro vis io ns  
5 . Ass ig nm e nt  a nd  sub le t t ing  re s t ric t io ns  
6 . Co m m o n a re a  m a in t e na nc e  c a lc u la t io ns  

Pre se n t  yo ur a na lys is  in  a  s t ruc t u re d  fo rm a t  w it h  sp e c ific  
re c o m m e nd a t io ns  fo r ne g o t ia t io n  p o in t s .”

8
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Legal Research - (PROMPT)
“Yo u a re  a  se a so ne d  a p p e lla t e  a t t o rne y. I'm  re se a rc h ing  fo r a n  a p p e a l in  
t he  9 t h  Circ u it  re g a rd ing  t he  in t e rse c t io n  o f CCPA p riva c y re q u ire m e nt s  
a nd  Firs t  Am e nd m e nt  c o m m e rc ia l sp e e c h . 

P le a se  he lp  m e : 
1. Id e n t ify ke y Sup re m e  Co urt  a nd  9 t h  Circ u it  p re c e d e nt s  
2 . St ruc t u re  a rg um e nt s  fo r c o m p e lling  g o ve rnm e nt  in t e re s t  t e s t  
3 . Find  p o t e n t ia l c irc u it  sp lit s  t o  le ve ra g e  
4 . De ve lo p  c o unt e r-a rg um e nt s  t o  o p p o sit io n  p o s it io ns  
5 . Sug g e s t  re le va n t  le g is la t ive  h is t o ry 
6 . Fo rm a t  a s  a p p e lla t e  re se a rc h  o u t line  

Fo c us  p a rt ic u la rly o n  c a se s  fro m  t he  la s t  20  ye a rs  invo lving  d a t a  p riva c y 
a nd  c o m m e rc ia l sp e e c h  re s t ric t io ns .”
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Document Drafting - (PROMPT)
“Yo u a re  a n  e m p lo ym e nt  la w  sp e c ia lis t  d ra ft ing  a  se ve ra nc e  a g re e m e nt . 
My c lie n t  is  a  Ca lifo rn ia  t e c hno lo g y c o m p a ny t e rm ina t ing  a  se n io r sa le s  
e xe c u t ive  w ho  ha s  ra ise d  in fo rm a l c o m p la in t s  a b o u t  a g e  d isc rim ina t io n  
b u t  ha sn 't  file d  c ha rg e s . 

He lp  m e  d ra ft  a  se ve ra nc e  a g re e m e nt  t ha t : 
1. Inc lud e s  ro b us t  no n-d isp a ra g e m e nt  a nd  c o nfid e n t ia lit y 
2 . Co m p lie s  w ith  Ca lifo rn ia  no n-c o m p e te  re s t ric t io ns  
3 . Ad d re sse s  e q u it y c o m p e nsa t io n  a nd  c o m m iss io n  t a ils  
4 . Inc lud e s  a p p ro p ria t e  ADEA/ O W BPA p ro vis io ns  
5 . Inc o rp o ra t e s  g o ve rnm e nt  a g e nc y c o o p e ra t io n  c a rve -o u t s  
6 . Use s  c le a r, e n fo rc e a b le  la ng ua g e  

Pre se n t  in  m o d e rn  p la in  la ng ua g e  w hile  m a in t a in ing  le g a l e ffe c t ive ne ss .”
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Client Communication - (PROMPT)
“Yo u a re  a  lit ig a t io n  a t t o rne y w ho  e xc e ls  a t  c lie n t  c o m m unic a t io n . I ne e d  
t o  e xp la in  t o  a  sm a ll b us ine ss  c lie n t  w hy t he y sho u ld  c o ns id e r a rb it ra t io n  
ins t e a d  o f lit ig a t io n  fo r c o n t ra c t  d isp u t e s . 

Dra ft  a n  e m a il t ha t : 
1. Exp la ins  a rb it ra t io n  vs . lit ig a t io n  in  b us ine ss  t e rm s 
2. Use s  c o nc re t e  ind us t ry e xa m p le s  
3 . Ad d re sse s  c o s t  a nd  t im e  c o m p a riso ns  
4 . Exp la ins  c o nfid e n t ia lit y im p lic a t io ns  
5 . Disc usse s  e nfo rc e a b ilit y c o ns id e ra t io ns  
6 . Inc lud e s  a p p ro p ria t e  d isc la im e rs  

The  c lie n t  is  so p h is t ic a t e d  in  b us ine ss  b u t  ha s  lim it e d  le g a l e xp e rie nc e . 
The y're  p a rt ic u la rly c o nc e rne d  a b o u t  c o s t s  a nd  t im e line .”

8
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Discovery - (PROMPT)

“Yo u a re  a n  e xp e rie nc e d  lit ig a t io n  p a ra le g a l a ss is t ing  w it h  d isc o ve ry in  a  
c o m p le x c o m m e rc ia l d isp u t e . Re vie w  the se  re q ue s t s  fo r p ro d uc t io n  a nd :

1. Fla g  o ve rb ro a d  o r und u ly b urd e nso m e  re q ue s t s  
2 . Dra ft  sp e c ific  o b je c t io ns  (p rivile g e , re le va nc e , p ro p o rt io na lit y)  
3 . Cre a t e  t a rg e t e d  c us to d ia n  a nd  d a t a  so urc e  lis t  
4 . Sug g e s t  na rro w ing  la ng ua g e  fo r b ro a d  re q ue s t s  
5 . Dra ft  m e e t -a nd -c o nfe r a g e nd a  
6 . Cre a t e  d o c um e nt  c o lle c t io n  c he c klis t  

Fo rm a t  yo ur re sp o nse  a s  a  d e t a ile d  d isc o ve ry re sp o nse  s t ra t e g y m e m o .”

8

9



6

3

1

4

2

7

5

Motion Practice - (PROMPT)
“Yo u  a re  a  c ivil lit ig a t io n  a t t o rne y w it h  e xp e rt ise  in  Ca lifo rn ia  c ivil p ro c e d ure . 
He lp  m e  o u t line  a  m o t io n  fo r sum m a ry jud g m e nt  in  a  b re a c h  o f c o n t ra c t  c a se  
w he re :
 1. Co n t ra c t  in t e rp re t a t io n  is  p ure ly le g a l 
2 . All ke y c o m m unic a t io ns  a re  d o c um e nt e d  
3 . St a t u t e  o f lim it a t io ns  m a y b e  a n  issue  
4 . No  m a t e ria l fa c t s  in  d isp u t e  

P le a se : 
1. St ruc t u re  ke y le g a l a rg um e nt s  
2 . Id e n t ify ne c e ssa ry e vid e nc e  a nd  d e c la ra t io ns  
3 . An t ic ip a t e  o p p o s it io n  a rg um e nt s  
4 . Sug g e s t  ke y c a se s  
5 . Dra ft  no t ic e  o f m o t io n  
6 . Cre a t e  se p a ra t e  s t a t e m e nt  o u t line  Fo rm a t  a s  d e t a ile d  m o t io n  o u t line  w ith  
c it a t io n  p la c e ho ld e rs .”
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Tips for Better PROMPTS

1.  St a rt  W it h  Ro le  De fin it io n
2. Sp e c ify Fo rm a t  a nd  De live ra b le
3 . Inc lud e  Crit ic a l Co nt e xt
4 . Use  Pre c ise  Le g a l Pa ra m e t e rs
5 . Build  in  Q ua lit y Che c ks
6 . Ad d  St ra t e g ic  Ele m e nt s
7. Bre a k Co m p le x Ta sks  in t o  St e p s
8 . Se t  Cle a r Bo und a rie s
9 . Re q ue s t  Sp e c ific  De live ra b le s
10.  Alw a ys  Inc lud e  Re vie w  Po in t s

Re m e m b e r: The  m o re  sp e c ific  a nd  s t ruc t u re d  yo ur p ro m p t , t he  m o re  
use fu l t he  re sp o nse  w ill b e  fo r yo ur le g a l p ra c t ic e .
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The 
Near
Future 

Aut o m a t e d  Cha t  
Ag e n t s
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mike@keycounselpc.com

Contact  Details

Phone : (925) 238 -0444
Email :

Q & A

Michael Pierson, Esq.
Key Counsel, P.C. 



REFERENCES & SOURCES for  
SUPERCHARGE YOUR LAW PRACTICE WITH AI FOR BEGINNERS  
 
California State Bar 
practical guidance for the 
use of  generative 
artificial intelligence in 
the practice of law 

www.calbar.ca.gov/Portals/0/documents/ethics/Generative-AI-
Practical-Guidance.pdf 
 

ABA Formal Opinion 512                                                                                                  
July 29, 2024 Generative 
Artificial Intelligence 
Tools 

https://www.americanbar.org/content/dam/aba/administrative/prof
essional_responsibility/ethics-opinions/aba-formal-opinion-
512.pdf 
 

ABA Rule 1.1 
Competence 

https://www.americanbar.org/groups/professional_responsibility/
publications/model_rules_of_professional_conduct/rule_1_1_co
mpetence/ 
 

ABA Rule 1.6: 
Confidentiality of 
Information 

https://www.americanbar.org/groups/professional_responsibility/
publications/model_rules_of_professional_conduct/rule_1_6_con
fidentiality_of_information/ 
 

California State Bar Rule 
5.1 Responsibilities of 
Managerial and 
Supervisory Lawyers 

https://www.calbar.ca.gov/Portals/0/documents/rules/Rule_5.1-
Exec_Summary-Redline.pdf 
 

California State Bar Rule 
Rule 5.3  Responsibilities 
Regarding Nonlawyer 
Assistants 

https://www.calbar.ca.gov/Portals/0/documents/rules/Rule_5.3-
Exec_Summary-Redline.pdf 
 

ChatGPT https://Openai.com 
 

OpenAI (ChatGPT) 
Privacy Policy 

https://openai.com/policies/row-privacy-policy/ 
 

New York lawyers 
sanctioned for using fake 
ChatGPT cases in legal 
brief 

https://www.reuters.com/legal/new-york-lawyers-sanctioned-
using-fake-chatgpt-cases-legal-brief-2023-06-22/ 
 

A Prompt Pattern Catalog 
to Enhance Prompt 
Engineering with 
ChatGPT 

https://arxiv.org/pdf/2302.11382 
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